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AGRICULTURAL MARKETING REVIEW
Call For Public Comments

Since 1997, SouthAfrica initiated a progressiveprocess aimed at deregulating
its agricultural marketing arrangements. The thrust of the deregulationin
terms of the Marketing of Agriculiural Products Act, 1996 (Act No. 47 of 1996);
was to reorientagricultural marketing from a heavily regulated environment
to afree marketingsystem. Additionally, it sought to meet the objectivesof
marketacoess for all market participants, efficiency. and optimisatiinof export
earnings and the enhancement of overall viability of the agriculturalsector.

Since then, there has been a positive response to deregulationby some
farmers, traders, processors and other service-providers along the marketing
chains for most commodities in which we have a comparativeadvantage in
producing. Deregulationhas created many opportunities and resultedin an
increasein the number of new entrepreneurs participating in differentnodes
of agricultural marketing vaiue chains, rangingfrom production, processing,
tradingto supplementary services.

Itis acknowledged that deregulationwas tough on those who were used fo
protection and directindirect support measuresfrom govemment. Nonetheless,
the sector hasto adjust to high levels of competitivenessacross most value
chainsglobally. The strategic Plan for SouthAfrican Agricutture was developed
in2001 with the vision of a unitedand prosperousagriculturalsector and core
interlinked objectivesof globai competitiveness, greaterand more equitable
sustainable resource use inthe sector. Inorder to comprehensivelyassess
the achievementof these aims, the objectives of the Marketingof Agricuiturat
ProductsAct, 1996 (Act No. 47 of 1996}, and the impact of deregulation, the
Minister has decided to conduct a review of the past sevenyears of the de-
regulationprocess and the new marketing environmentthat it has brought
about.

Duringthe review, considerationwilt aisa be given to the underlyingagricultural
marketinglegislation(s) to make sure that it is consistentwith and supportive
of the dynamic marketingand policy environment. To this end, the Minister
appointed a committee comprising of suitably qualified and experienced
candidatesto undertakethe review of the agricultural marketingenvironment,
The following persons have been appointed to undertake the agricultural
marketing review:

¢« DrMohammed Karaan (Chairperson)

+  Ms Jean Davidson

+  Dr Tobias Doyer

+  Prof. EckartKassier

+  Prof. Charles Machete

+  Mr Bigman Maioa

+  Dr Patrick Sokhela

+  Prof. Hermanvan Schatkwyk

+  Prof. Nick Vink.

Currently, the committeeis hostingpublichearings with different agro-industries
to getinformationon the impactof deregulationwithin tre differentindustries'
marketing value chains. Interested stakeholders or directly affected groups
are hereby requestedto respond o the following set of questions inthe form
of submissions to the committee:

1. Provide a brief narrative summary of the process of deregulation of your
industryin the penod after the report of the KassierCommittee in 1992.
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Inthis nanative, alse showwhy things happened Inthe way and sequente
inwhich they did.

2. Describethe arganisational arrangements that have since been putin
place to managethe affairs of your industry.

3. Desctibe the experienceof yaur industryin the post-deregufation era
with respect lo:
+ Trendsintotal output
« Trendsinexpoits andimports
. Trends inthe Use of resaurces (land, capital and labour)
. Changes inthe structure of the sector interms of farm size, shifts in
Jacation of pmduction, efe.
« Socialaspects suchas sehools, education, health, housing, etc.
*  Environmentalimpacts
+ Researchand technology development
+  Competitiveness (global and domestic)
«  Regulatoryenvironmentand how they impacton business
+ Competitive behaviour
* Prices and margins.

4 What inyourview woudd the role playersin your industry have done
differently interms of deregulation, if ithad been able te?

5 Provide an Overview of progress with land reform and Black Economic
Empowermentinyour industry. Selewhether dersgutation had any impact
here,

6. Provide an averview of your industry performanice in relation ta the
following objectives of the Marketing of Agricuttural Products-Act, 1996
(Act No. 47 of 1896):

« Increase marketaccess for all market participants

. Promoteefficiency of the marketing of agriculural products
+  Oplimise eqort eamings

. Enhanceviability of the agriculturalsector.

7. Describe fhe most important factors inthe glabal trade arana that impacted
onyour industry. How did your industry cortend with thent?

8. What can governmentdo to improve marketinginyour industry?

9. dentffy the positive and negative impacts of deregulation on your industry,
and provide your opinion on whether dereguiation was beneficial.

10. Provideany other information that you would likethe commities to take
into consideration as well.

The deadiine for written submissions from interested stakehaiders is 29 March
2008, Submissions andcomments can be directed to the committes through
the following contact details:

Pr MohammedKaraan{Chairperson)

PrivataBag X1
MATIELAND 7602

E-mail: asmk@sun.acza
Fax: {021} 8084670

Any other enquiriesin relationto the review process can be directed to
Dr Mohammed Karaan, Tel: (021) 808 4759 Or
r Billy Morokolo, Tel; {012) 319 8455, E.mail: smdim@nda.ayric.za






