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No. R. 1222 23 December 2005

MARKETING OF AGRICULTURAL PRODUCTSACT, 1996
(ACTNO 47 OF 1996)

REPEAL OF THE STATUTORY MEASURES IMPLEMENTED N TERMS OF THE MARKETING ACT
(ACT No 47 OF 1996) IN RESPECT OF DAIRY PRODUCTS IN THE DAIRY INDUSTRY -

Definition
1. Inthis notice "the Act" means the Marketing of Agricultural products Act, 1996 {Act 47 of 1996).
2. I, Angela Thokozile Didiza. Minister of Agriculture, acting under section 13 of the Act, hereby
repeal:
() Regulation 1821 regarding "Establishment of statutory measure = Records and returns by
secondary sector role players in the Dairy industry" published in terms of the Act in
Government Gazette 25837 of 18 December 2003;
(b) Regulation 1822 regarding "Establishment of statutory measure = Registration of
secondary sector role players in the Dairy industry” published in terms of the Act in
Government Gazette 25837 of 18 December 2003; and
]
(©) Regulation 1823 regarding "Establishment of statutory measure and determination of

guideline prices: Levies relating to milk and dairy products" published in terms of the Act
in Government Gazette 25837 of 19 December2003

in so far as it is applicable to dairy ‘products other than milk retrospective to the date of the
publication of the regulations namely 19 December 2003 and in SO far as it is applicable to milk
on the date on which the "new" regulations are implemented.

3. The regulations referred to under 2, are repealed due to legal problems in respect of the
regulations concerned and due to the implementation of other statutory measures in terms of the
Act. Inso far as the regulations are applicable to products other than milk, the legal deficiencies
are such that repeal of these aspects of the regulations retrospective to the date of
implementation of the regulations is necessary.
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